
EWMA Corporate Sponsorship - Digital
Marketing Strategy.
For A-Sponsors only.

 PLEASE NOTE:
Content must not  include
product advert isements or
other commercial  material .
However,  i t  may focus on
scienti f ic  publ icat ions,
educational  resources or
activit ies,  grants,  and
similar  topics.

In 2026, EWMA will continue the annual
promotion of each A-Sponsor.
Each sponsor will receive an individualized
mailing schedule via email.

Newsletters
Each A-Sponsor will be highlighted once a
year in the EWMA Newsletter under the
“News from the Industry” section,
according to a schedule. 
SoMe posts
Each sponsor will also be highlighted once
a year on EWMA’s social media accounts at
the same time as the newsletter
publication.
Content Submission
Content for the newsletter and social
media post should be submitted together
and contain the same information.
All materials are subject to approval by the
EWMA Committee.
Deadline: 2 weeks prior to publication.

Please send your materials to
industry@ewma.org

W H A T

W H E N

H O W

SUBMISSION GUIDELINES:
1 . One image or banner:

1200×627 px or
1080×1080 px,  in . jpg or
.png format.

2. Newsletter  text
( including superscripts) :
maximum 1,000
characters.  

3. Social  media text :
maximum 280
characters,  based on
the 1 ,000-character
version.

4. A l ink with a CTA button.
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